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SUMMARY  
 

 

Full-stack B2B Marketing Leader with an Engineering foundation from BITS Pilani and an MBA from IIM Calcutta, bringing 
6+ years of experience across demand generation, organic acquisition, product marketing, SEO/GEO/AEO, GTM strategy, 
and marketing automation in enterprise technology and AI products across the US, India, Australia, UK and South Africa. 
Proven track record of building marketing functions from zero, driving multimillion-dollar pipeline, and architecting AI-powered 
marketing systems, combining rare technical depth with strategic marketing execution across multi-geography, multi-stakeholder 
environments. 
 
 

EDUCATION  
 

 

IIM CALCUTTA Kolkata, India 
MBA in Marketing - CGPA: 6.80/9 2020 - 2022 
 

BITS PILANI Pilani, India 
B.E. in Chemical Engineering - CGPA: 8.54/10 2014 - 2018 
 
 

WORK EXPERIENCE  
 

 

ITURING.AI Bangalore, India 
Product Marketing Manager March 2026 - Present 

• Series A Decision Intelligence and Agentic AI company focused on BFSI. Joined as the first full time marketing hires - 
built the entire marketing function from ground up across the US, India, and South Africa. 

• Built GTM infrastructure from zero: Designed end-to-end outbound nurture framework, demand generation 
infrastructure, and marketing ops across 3 geographies with no inherited foundation. 

• AI-powered marketing automation: Architected two production-grade pipelines - a competitor intelligence system 
(Python + Apify + Internal SLMs), and a contact personalization engine routing prospects to tailored vs. blast sequences 
based on scraped signals.  

• Owned SEO strategy and execution - improved average search position from 19.8 to 9.7, grew impressions from 7k 
to 21k, managed technical SEO, keyword strategy and content briefs to drive organic growth across US, India, and South 
Africa. Achieved top-of-results visibility for target keywords in AI-powered search including ChatGPT. 

• Multi-channel demand generation: Owned outbound (email + LinkedIn + calls via Instantly and Apollo), events (US 
& India) and LinkedIn Ads and Google Ads. 

• Product marketing and positioning: Developed messaging, the product positioning spine, pitch decks, and sales 
collateral across 4 agentic product lines for banking, insurance, and collections verticals in the US and India. 

• Pricing strategy: Built multi-currency pricing configurator covering Platform Licence, Usage-Based, Outcome-Based, 
and Cost Saving Fee models.  

• Exceeded MQL targets in India and South Africa by 15% by identifying the right channel mix - LinkedIn outreach 
and industry events as primary India channels vs. the US founder-relationship motion. 

• Owned GTM reporting to investors and Board - produced regular GTM performance briefs, competitive landscape 
updates, and pipeline forecasts for investor and Board-level reviews. 

 
COFORGE    Pune, India 
Senior Manager, Sales/Marketing - BFS May 2022 - October 2025 (3 years 6 months) 

• Led marketing for Coforge's largest business unit (~US$ 500M+ revenue) across India, ANZ, UK, and global accounts. 
Managed a marketing budget of US$ 400k+ and a team of 3. 

• Owned Social Media, Analyst and Influencer Relations, ABM, Field Marketing, Demand Generation, Digital Campaigns, 
Events, Inside Sales, and Marketing Research for the BFS unit. 

• Built the Advisory and Analyst function for Australia and New Zealand from scratch under the Country Head for A&NZ 
- expanded industry analyst and deal advisor engagement from 12 to 50+ senior professionals across 17 major firms. 

https://www.linkedin.com/in/shashwat-mishra-6428a1162/


• Organized the first-ever Analysts' Day for Coforge in ANZ at the Sydney Opera House - budget ~US$ 250k - 
with senior analysts, clients, and industry influencers. 

• Drove multi-channel campaigns across India (Pune, Gurgaon, Noida) including co-hosted campaigns with industry 
partners, paid ads, webinars, roundtables, press releases, podcasts, and fireside chats.  

• Managed business development within one of Coforge's largest global BFSI accounts through embedded client 
engagement at the client site, identifying and farming new opportunities directly - generating ~US$ 500k in new business 
within 6 months. 

• Secured 15+ competitive bid invitations unlocking new business opportunities worth US$ 28M. 
• 40% growth in Analyst and industry influencer engagements; created 50+ assets for digital content marketing. 
• ~40% growth in Coforge Social Media engagement; formulated custom ABM plans for 5 of the largest clients in the 

BFS unit. 
• Earned 3 prestigious recognitions from leading Analysts and Deal Advisors, including the ISG Paragon Awards. 

 
ZEMOSO TECHNOLOGIES    Hyderabad, India 
Software Engineer July 2018 - July 2020 (2 years) 

• Architected and developed a full-stack application for an American client - end-to-end ownership of UI/UX (React + 
GraphQL), server (Python Serverless on AWS), database, and DevOps in an Agile environment.  

• Implemented Single Sign On within 4 days, saving the client US$ 4,800 in consulting fees. Incorporated serverless 
architecture using AWS - reduced costs by 60% and deployment time by 95%. 

• Earned top-tier appraisal ratings across all 3 performance cycles. 

 
INTERNSHIP EXPERIENCE  
 

 

EXL ANALYTICS July 2021 - Nov 2021 

• Engineered a Fuzzy Matching ML algorithm to resolve address-matching challenges for a leading banking client, 
enhancing data accuracy and processing efficiency. Secured a Pre-Placement Offer. 

 

ASIAN PAINTS April 2021 - June 2021 

• Evaluated supplier collaboration practices across 2 business units, diagnosed 5 key operational bottlenecks, and 
recommended targeted solutions to enhance process efficiency. 

 
TATA CHEMICALS LIMITED Jan 2018 - June 2018 

• Engineered an application in C++ to simulate properties of Sugar. Reduced expenses by $3500/week and lab tests by 
12 hrs/week 
 

 

ADDITIONAL  
 

 

• Core Marketing Competencies: GTM Strategy, Demand Generation, Product Marketing, Marketing Automation, 
Account-Based Marketing, SEO, GEO/AI Search Optimization, Sales Enablement, Analyst & Deal Advisor and 
Influencer Relations, B2B Performance Marketing (LinkedIn Ads, Google Ads), Social Media Marketing, Field 
Marketing, Events and Webinar Marketing, Content Marketing, Marketing Operations, Competitive Intelligence, 
Pricing Strategy 

• Technical Skills: Python, Apify, Groq LLM APIs, React, GraphQL, AWS (Serverless), Salesforce CRM, HubSpot 
CRM, Apollo.io, Instantly, LinkedIn Sales Navigator, PowerBI, Tableau, Advanced Excel, Advanced SQL, Google 
Analytics,  

• Certifications: Lean Six Sigma Green Belt - KPMG 
• Achieved a 99.72 percentile in CAT and secured 99.8+ percentile in multiple national-level entrance exams; ranked in 

the top ~0.7% in JEE Mains 
• Completed the Airtel Hyderabad Half Marathon, finishing in the top 26% of participants; Was the Vice Captain of the 

institute Lawn Tennis team.  
• Spearheaded the founding committee for BITS Pilani’s 1st Chemical Engineering Fest - Extropy. Was later the head of 

the editorial department for Extropy 2k17.  
• Avid musician, was instrumentalist and singer in IIM Calcutta’s Music Club. Organized multiple live music events. 


